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Theory of Brand Design and Sign Resource Energy

HU Yi-rong"?, HUANG Jun’

(1. Guilin University of Electronics Technology, Guilin 541004, China; 2. Sichuan University, Chengdu 510064,
China; 3. Guangxi Normal University, Guilin 541000, China)

Abstract: It pointed out the concept and basic principle of brand symbol energy and change logo based on the analysis
of many famous brands at home and abroad. Furthermore, it discussed the basic character of the symbol resource such as
scarcity and omnipresence. It analyzed the strategy of change logo international brand such as 7up and Li Ning, proposed
brand design could form a energy for the effective digging of sign resource. It expounded that brand energy could
transform to sales kinetic energy and improve commodity premium and effects of market wall.
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Fig.1 Li Ning new and old logo
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