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Develpoment of Brand-derivative Products of Network Parenting Media

XU Kun', ZHANG Hui’, BAO Hai—mo'

(1. Dalian Nationalities University, Dalian 116600, China; 2. Liaoning University of Technology, Jinzhou 121001,
China)

Abstract: It aimed to find a solution to double wins both in brand and product. Making a revelation of the parenting
care in Chinese families, it analyzed the successful factors for children’s brand. Combined the design cases, it discussed
the product development ideas of game’s value through exanding the in common attributes of products and toys, then
verified the possibility of designing new children products by developing related derivatives. On the basis of above, the

method of brand design can be summarized and the overall design ideas can also be grasped. This method is effective to
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improve the competitiveness of domestic products and children”s social responsibility.
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Fig.4 World in the kids' eye
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