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Research on Self-image Characteristics for “Touch Point” Perspective Use—-
rs on Product Experience
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Abstract: It clarified the definition of product experience. It analyzed the touch points of self-image characteristics for
perspective users (SCPU) and proposed the method of fuzzy expression for them. It builded the set of elementary SCPU

through basis research and questionnaire. The touch—points of SCPU are discerned and their sensitivities for perspective

users are established. So, it constructed the fuzzy set of the touch—points of SCPU.
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Fig.2 The construction process for the touch—points of SCPU
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