PRI ENGINEERING Val. 32 Noo1h 201108

Eqvzrag g N ENIEE S

A&k, #0-F

(PR TR, T 510006)

WE: A TARERERTAN B TFaf 21 B 2Z 3 K EAH G547, #3 T ERRZ T PAMR T AW 18 K
CAAMBLAI R R R AANEEHERMER, B RAALEZLATH—FRFINEL, CRAAT RBE S AR
ROFZWPFAZTARLG SR, B3 d AR PHIE A ERE, 3 H T RRAANTEST B HPmA
KB RO SR B A AR B A AR ik e TRk iR,

KA B AL BARGET; ks

FESES: TB472  XERIZAE: A XEHS: 1001-3563(2011)16-0082-04

Humorous Factors in Contemporary Design
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Abstract: Based on inspiration of human needs variation and analysis of design trend in the twenty—first century, it
discussed that "beyond the usability", pursuit for "pleasurable design" were the higher level requirements for human in
contemporary design. Humor is a unique phenomenon in human communication with smile, fun, enjoy and benefit for
human health. Through the arguments of humorous role played in design, the viewpoint revealed that humorous

visual-language can affect human experience of cheerful emotion and be an effective approach, important pathway in

design aim to achieve the pleasure for human.
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