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Comprehensive Analysis of Influencing Factors of Product Color Design in

Brand Image Construction

KONG Xue—qing

(Henan University of Technology, Zhengzhou 450052, China)

Abstract: Taking the product color gradually showing the most effective advantages of the shaping the brand image as
enlightenment, it comprehensively analyzed the product color based on brand image construction, researched many
factors that would affect product color, and further analyzed by shaping the brand image of product color design is
feasible. On this basis, problems raised that brand building facing serious product homogeneity, the brand of vicious
competition, consumer demand increasing emotional distress, the most effective way is to strengthen various factors for
product color to construct the core competence of brand image.
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