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Strategy Analysis of Packaging Redesign

YANG Kai—fu, XIE Yan—ping

(Chonggqing Technology and Business University, Chongqing 400067, China)

Abstract: Based on the analysis of the reasons of packaging redesign, it expounded the necessity of the packaging
redesign in a certain period. According the reasons of packaging redesign, it put forward strategies: including the

continuation of the core brand philosophy, ethics of respect, and packaging of visual elements of the development and

innovation. These strategies can positively promote the formation and development of enterprise product brand.
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