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Abstract: On the basis of investigation on the color pen users, it made a research on the user habit of using color pens,
user desires for the function of color pens, preferences of form style as well as the behavior characteristics to buy color
pens, laying foundation and direction for the design of color pens for Chinese pen manufacturers. The methods of
documents reading, in—depth interviews, observation and questionnaire have been adopted in this investigation, whose
target users including those aged 10~28 who have experience in using color pens. After organization, statistics and
analysis of investigation data, it put forward a development strategy of color pens, i.e. emphasizing on the design of
additional function of color pens, meeting preferences of target users in terms of form style as well as diversifying the
series of product colors.
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Fig.1 Technical route on user investigations
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Fig.2 Brand distribution of color pens being used at present
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Fig.3 User preferences on color series of color pens
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Fig.5 User desire for function of color pens
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Fig.6 User desire for additional function of package materials of
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Fig.7 The most concerned factors when users buy color pens
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Fig.8 The additional functions design of color pens and packaging
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Fig.9 Design of color pens
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