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Gender Difference and Semiotic Implications in Consumers’ Preference of
the Packaging Materials of Beverage

LIU Zhong—gang

(Henan University, Kaifeng 475004, China)

Abstract: Through analysis of symbol consumption meaning of packaging and its relation with gender, the main
objective is to determine whether different gender consumer has obvious preferences of the packaging materials.
Through consumer’s questionnaire survey on coffee drink and analyzing the date with cross tabulate, it came to a

conclusion that there was significant difference between genders. It pointed out concrete implications of the conclusion in

enterprise marketing practice at last.
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