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Analysis of the Change from Common Commodity to Tourism Product Based
on Cognitive Psychology

ZHANG Jian—wei, YANG Bo, WANG Rui

(Hebei University of Science and Technology, Shijiazhuang 050018, China)

Abstract: Through deeply analysis of cognition characteristics and process of tourism products, based cognitive
psychology, it discussed the relationship between tourism commodities and common commodities, and then expounded
four factors of influencing common commodities: regional culture, theme, symbol and design methods. On this basis, it
proposed the feasibility and the rationality of integrating regional culture symbols into common commodities by
collecting, sorting and creating the regional cultural identity into the visual symbols and conducting the development and
design of tourism products, and then conducts exploratory attempt via design practice.
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Fig.1 Design process of new tourism products
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Fig.2 Tourism products designed for Xibaipo
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Fig.3 Tourism products designed for Qinhuangdao old leader
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