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Application Research on Interaction Design Based on Unconscious User
Design

SUN Xin—xin, LI Shi-guo, JIN Wen—kui

(Jiangnan University, Wuxi 214122, China)

Abstract: Elaborate the concept and characteristics of unconscious behavior, point out that unconscious behavior is the
most natural outpouring of emotion and it is the direct communication of thought and needs of the external
manifestations. Mix the user’ s unconscious behavior into interaction design, describe the value unconscious behavior in
interaction design, take the advantage of the user’ s unconscious behavior to meet the user internal needs, rich product
ranges and move the user. Conversion user’ s unconscious behavior into design elements and used in interaction design,
S0 as to provide a new design method.
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