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Promotion of Sustainable Development Strategy from the Perspective of
Packaging Design

ZHANG Jia—ning, ZHANG Ming—xian, ZENG Feng—cai

(Beijing Union University, Beijing 100023, China)

Abstract: Starting from the perspective of packaging design, the strategic relationship between packaging design and
sustainable development is analyzed in the beginning. Then the viewpoint of pushing forward sustainable development
via packaging design is set forth from four perspectives. Finally, we intend to arouse the consensus of customers with

green packaging design to jointly promote the sustainable development strategy, to transform our design independent

country.
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