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Discussion on the Interaction Mode between Network Marketing and Pro-
duct Design
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Abstract: Through analysis of the network for product design, it expounded the influences of the product design,
network, consumers for the interaction of the three units framework. Based on the understanding of two points and
analysis, it extended the network marketing and product design of interaction between the form. That is, both between the

influence and the interaction model of product design, will individuality, and the order and modular three forms, and then

present network marketing and product design and the construction of the interaction modes.
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Fig.1 The frame among the three
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Fig.2 Tendency chart of individualized product
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