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Reverse Psychology of Consumer and Packaging Design
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(Zhengzhou Institute of Science & Technology, Zhengzhou 450064, China)

Abstract: It analyzed the competition in the growing sales of goods today, the product packaging has far exceeded the
original packaging properties and became a bridge between businesses and consumers. At the same time, packaging has
also been diversification, and more lack of packaging design for humanity, so to cause consumers with psychological

reactance. It discussed the basic definition of reverse psychology of consumers and the extension of meaning, the

formation of consumer goods packaging mechanism of reverse psychology. On this basis, both from the material and the

81

decoration is proposed based on the consumer packaging design elements of psychological reactance.
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Fig.1 Packaging design of dynamic tableware
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Fig.2 Packaging design of rice
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Fig.3 Brand character, descriptive character, advertisement

character in packaging design
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