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Consumer Design Strategy in Period of Reading Picture
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Abstract: To analyze the consumers characteristic in period of reading picture as the starting point, it briefly introduced
the social consumer demand change, and in the light of this demand change, put forward the enterprise, especially the
product development department should produce the corresponding strategies, and a conclusion that the core principle is

"to consumers as the core of strategy". Based on the analysis and participation of the consumers, condut product design

development work. It aims to hear appeals from the enterprise and the consumer participates in two aspects of the design

of the system to establish the management mode.
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Fig.2 Cause analysis of product development failure
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Fig.3 Enterprise design strategy pattern in period of reading

picture
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