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Application of "Jigsaw Puzzles Principle" in Packaging Design Thinking

HE Yu

(Inner Mongolia University of Science and Technology, Baotou 014010, China)

Abstract: "Jigsaw puzzle theory" is an application and innovation of modeling thinking ways, according to different
design ideas, forming various image through combination of plates. In the packaging design thinking importing jigsaw
puzzles principle, make the designer accurately find packaging design method and reasonable design program, and more
efficient remix the visual elements plate of dynamic design in packaging design. It can enrich design thinking

imagination, make the design thinking form diffusion, and create think more effective creation opportunity, optimization
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design.
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Fig.3 Absolute Vodka family taste

2 BBB0IER , MURIL S RS ER TR0
TTENRIRZ BB G AN SN, T 2T BREHTEY
TESUA DM EERS, A=EEKE
[FRTaSMRESRBHEH ., A 85T EREA
RS EK , BESCFTHR—AT",

AMBRZEEERNY, EENNTRESAE
AEBEF , XMEAREFEHAENG 22— EE
BB VAT R RN E, SR XA ; ER
NISEXEM RS H ; KERDBSY, BEBSH
2% IEREREN, BIOSAK L2, AMI1ZET
BINFEE=BRANAD , FERRIDN LR
TR BESERN—PEENE, mXPHEB
TRV EESRAMGATRYHENTRBE
52 B, XBTFIARRBIEAL X AT B T XSS
ST EER D, XHIEREENE I,

BOBBLE BOTTLE FalidiR /XK1t
84, ZIRFKBTRASEIRE B¥EE,

4 BOBBLE BOTTLE T3 i1k fi {025
Fig.4 The filter net BOTTLE BOBBLE manual packaging

RSt , JUB RTINS T R
ER, HEEnENTREREEYS B8
¥ URINFNN TR, EER T8, XadaEs

(F#%1117)



W e R R AT

K5 st
Fig.5 Design works

>, BEANRBAEEETRAMWNZ KDE,
ERENBEES L, EERSNAREHRER

o RORPA.RES, WEREENIEE, —
DIt BE s E =R, BRMS AR, HIEREEH]
ABILER. BSRER - BRNZBSSIFANL RB

=]l

NESEEST, MWL BIEEPE—2£TER, e
SH RN OTBEADKSE S —PER KR
& AN APOBMERIERS =T ER TP
— T REBKBHER,

S 3Rk :

[1] 752 B, A M. 3L W 265 1) £ AR AT A 2 TR,
2005,26(5):215—216.

2] BTV RS ZRM] AL ST AU Tl H iR, 2005.

[3]  BESHE. ST b A R AR M AL BT A Bl 5 S A
b5 533 ],1993.

[4] SRR EDR. O RS 5 R M) R 50 TT IR 8 AR R AT,
1992.

[5] %BHALEZ A——Rhi s S EVR[]256010,2004(7) : 22.

[6] ZERIZE B AARZAMANE o E AR 22 B H L, 2001.

(7] HEAULAR RIS 1 ZORIME R 37 98 R s i, 2002.

ALEANEA LA EA E A LAt LAt Eal Al L allal Lol Fal Fal Fal Fat Lat Al KAl Fal Fat LAt Fal Fal Fal Fat LAl Fal Fal L al Fat Lat Al Fal Fal Fat Falt Fal KAl Fal Fat LAt KAl Fal Fal Fat Al Fal Fal Fal fal Fal Fal Fal Yal fat Fal Fal Fal fattalt

(E3#% 101 )
BIER ST mVERNEEER, N 5 IRE5VE
5 YA

MEEFTREES LN TEIMUER, M
BB RERPHHEERLN ZBSTPUWITIT

WITEIRNSHPES , BRIVERERZTUE;

G X5 BE. B HENPRE; S5 RES0
SE MR L ZHEERERITHREE. 8T
R BHNNTEEEHHRBEZARTMOVMI L 1R
TTMESN T m8xBIITiEdEEsE
EONRNIRRES , BEIEE RITOERERKS
Mvite, IUBRE L BRE R UL B,

4 4B

RITIRATINRE  TIOR " BE B RID

ERE, FEB0I2NEY, KIECIFTRE, 2R
SRV TR IRA GOV R, R R SERE
MTCARR , R YRR TIRAE S , B RERT
BHEMA—TTRBOVAR, EREBRGHERSZOY

FoRERRERRT.

S k-

(11 7 E R H[EB/OLLhttp: //baike.baidu.com/view/6906.
htm.

[2] REZE. M P ARSEAR I, 1983.

[3] B ALEZARBE MK : PR A, 2002.

[4] T EEAE AR M AL ST P E R Tolk HE Rk, 2003.

[5] A A B ok — ) —— iR R4 ) 5 Q) = [EB/

OL].[2010-09-14].http : //www.ideal68.cn/article/packing/th—

eorylyjbz/info_2010091410223589_2. html.

[6] 7% ME AR AL B B3 1 | 56 5 A1 ], 2 AR BF5E , 2009
(4):66—68.

[71 AR FANEIR I IM]ACET - = E AR 1 AR, 2004

AVEANLA A KA At E At KAl LAt Fat KAl L alt Fat al Fat Fat al L at Fat Fal Fal Fat Fal Fat Fat Fal Fat Fat Fal Fat Fat Al Fat Fat Fal LAt Fat al Fat Fat Fal Fat Fat Fal Fat Fat Fal Fat Fat Fal Fat Fat Fal LAt Fal Fal Fat Fal Al Falt Fat Pal Y.

(E#EF1047)
2009(1) : 63—64.

(6] T AL BRI 15 1 5 SCIR ) AR A3 A 2 2
#2,2007(10) :44—45.

7] EBEIARE BB O RUE AL JL sl &

2,2010.

[8] 75 PEEMEMFTD]ACE : e EARF R, 2010.

(9] BAIN . 0 LS8 T2 SEARAEIAR Tl 35 v i 1z FH
)Rk Sk (AR ,2009(7) : 71—72.

[10] 36 relfe A= av i F=a7 (D] AT« Jb Rt iR B , 2008.



