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Issues with "Chinese Characteristics" in Present Chinese Logo Design

HE Jing

(Xuzhou Normal University, Xuzhou 221116, China)

Abstract: It concluded three significant issues by the method of case analysis, such as the abuse of Chinese elements,
modeling carrying too much meanings, the convergence of graphics performance, and other issues with Chinese
characteristics and style, and analyzed the reasons for these issues. On this basis, it proposed that the Chinese logo design
should adapt to the characteristics, and reflect the Chinese culture, modern design, fully respecting the laws of their own
logo design, backing to the brand and the product itself. All these conclusions have some guidance in the theory and
practice of Chinese logo design.
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Fig.1 Logo with the symbol image of the dragon
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Fig.2 Heart-shaped, peace dove pattern
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Fig.3 Logo of using calligraphy modeling
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Fig.4 Western logo with clever modeling and rich meaning
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Fig.5 Games logo with the same modeling
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