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Tendency of Display Design of Modern Commercial Show Windows

SHAN Xiao—tong

(Guangzhou University, Guangzhou 510006, China)

Abstract: It analyzed the creation, design and ways of commercial windows and commercial shop fronts starting from
their connotation of varied aspects and its presentation of depth in the research of the characters and tendencies. It proved
that the commercial show windows and shop fronts had deepened the topic connotation, conveyed the modern science
and technology feeling, used lighting profitably and presented the trend of contemporary fashion aesthetic standard in

design. It also pointed out some notices in this field and advocated to plan and appreciated the arts scientifically and
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scrupulously.
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Fig.1 The exclusive shop front — head for the topic of drug

containers
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Fig.2 The facade design with modern technological sense featured

with material, modeling and lighting
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Fig.3 The art of show window with marvelous and exotic effect

created by the strategic usage of lighting design
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Fig.4 Fashion—oriented show window design
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Fig.5 The entrance with emotional appeal to the shoe shop display
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Fig.6 The costume commercial window with the theme of

returning to nature
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Fig.7 The unique shop front and commercial window of LV brand
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