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Social Network User Experience from the Otaku Culture Perspective

LI Hui—fang, YIN Jun

(Jiangnan University, Wuxi 214122, China)

Abstract: Taking "Otaku" culture as an entry point, through the analysis of "Otaku" phenomenon of the social roots and
psychological characteristics of the network groups, mining and emotional communication network users to communicate

the essence, it explored how social networking experience design to create space and maintain the emotional exchange of
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communication and improve the user’s actual interaction, thereby enhancing the user’s participation in social activities.
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Fig.1 Social networking product interaction model comparison

2.1 MBI ERHIE

HRZMBEED S NEDEIEL (RAIRZEI 6
TARBENRET—TEBE D BB EL , SLHL
T UEBEERSADILAIMANE D NZINEIEZ
8215 VR, @M ARk R & SLINY
MBERV IS, BN EWESRMES A2
[ B BV SEM SIS ERB YR, ENEERINE
GEFABDTKOVDEN BRI TTIRBY ORI
22 HRMLEIRR

HAIEARL R NENEEZHZETWEI



BHIFE S T RIS

RARD, ARZBME D VRS R P X MG
BRMEAIOM o BTN AN SN BEIRE
IR, ME 2, #1R2MEAH -2 3522R 61

AmEs 30 20m
nrer | 15.34
 EEE  FiSEES
+ e T 0 oo
HERE, B, BN '— CFLT
Wik B EXES
e -_ EHN
=y '.!: 1L
b 21534
—]|||_1

o e 4% E0% B0 100%

B2 AR 255 o

Fig.2 Application of an integrated score for www.renren.com
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