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The Innovation of Visual Communication Design for Tourism Souvenir
Packaging of Liusanjie Folk Songs

WANG Li

(Guilin University of Electronic Technology, Guilin 541004, China)

Abstract: It discussed the application design of Zhuang nationality tourism products, based on the aesthetic qualities of
Liusanjie folk song culture and tourism market situation of folk song record, mining the visual elements and color
information in Zhuang nationality culture, research how to embody national, modern and culture breath. Combined with
tourism product features for innovation design of packaging function, it showed the subject in modern packaging design
how to fuse national culture elements, better through the design to reflect the charm of folk song culture in Zhuang
nationality region.
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Fig.1 "Liusanjie" CD cover
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Fig.3 Rock pattern of Guangxi Huashan
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Fig.4 Chracter design in "Liusanjie" CD packaging
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Fig.5 "Liusanjie" simple CD packaging
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"Liusanjie" website design
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