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Application of Chinese Characters in Traditional Packaging Design

WANG Jin

(Beijing Forestry University, Beijing 100083, China)

Abstract: It studied the unique word forms, a variety of aesthetic value, deep cultural implication of Chinese characters.
Combined with the era demand of traditional packaging design, it discussed the important value of Chinese characters in
the traditional packaging design creativity, and then analyzed the means of artistic expression, visual expression form and
application ways of creative thinking of Chinese characters in the traditional packaging design. On this foundation, it put
forward the Chinese characters as a kind of visual design elements, which is the primary visual expression method of
cultural connotation for enriching traditional Chinese packaging design.
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Fig.1 West Lake Longjing tea packaging
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Fig.2 Wedding supplies packaging
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Fig.3 National Pits 1573 wine packaging
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Fig.4 Bag packaging design

R BNTREREDNBI. NFAEERTE
BSABTEE, MEREIRBNER Tl 2. I8
M. R EEHUESF I BNEZENE
B, BB TNFHEL, SNSRI E, RS 58
REROTPE o
2.3 REFISEZE
NEFBENZARERHEESZNENS—FPAI,
N2 FHE MWK TEEE, §—TINFERE
— gD, B HFEOMERZIRNNZR", B4
BIENEOE SIS EMRIC A LB —FPF
AR SNSESBELE . BlmdNTASH
ANBEBFIE, BLROE K\, B DTS



TH PG A BT P RN H]

® 15

MITETNES , BRI L) FEIEBE PR
BRZARER, XMPZAERNBENTHEERE
FRITPOEENE , KIFEFEERBRBENASR I
EEERIFH. PATHREREZNATERERT
PEVEmS. SIBIRITEIRE. AERENHO YL
BSEREEEHNE,

AETRTR, BAEELMOEDNER T8/
NBRELREBHEENDMNE, BERBERITX
W EOHBIREE) , BB &R TR E AL
o EEMIBEOIBIBXIYNOIRZ, TTEBLSF
JLEWHEBNN, RINRRZE , BB EN
HEEE", WEBICERENNEESEIENE
B, SEEPTEKRA—HBR, S AL TR
BB &5, B v 0EZNELEFESE
ITBR TIREOZARSM. RAEBBOICRXRR
L) PRIV BMESLRMNECS, BE B2
YBERAERERDEAZAP BB 8R
RER. DBEXNES, 8PN )" FTEET

K5 shititaie
Fig.5 Strong liquor wine packaging
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Fig.6 Persimmon cake packaging

R “SHHE" . MPERIDOIRKIS EBZNIBRE
1B, IZ7 5 MIHEVER, Mz) SEREHRNILIBER.

2009 Jf REFRIT ARG BANT ‘187K
BRITH. B AS N B, 2P OENER
IR0, ARIE”, BER BN “B"RIER
AN ZBERNER ERBE, RIEER7895
BSERIEE B RIFBTAZIERZHS
OENNENERNERSENZINER TR
T BN B FEBNIFR FTELEH, TP
SHNPUE BT BV RR , H 2N BAERITR
SEXRICRENEE L,

4 4578

NE 2OEES NIRRT &R EBEDNES
BREFESEPEDHERE TR, &
KEX PRI MIOUEEREABRIS
MEESR, MIJUBIINFT UEER"DEA
A PN TR T D IEIA RS A0S R & LY
THER, MNNEFEEIICRSER.

SRR ERTEZ B BVEERY
BINMAMRPEER B ABER. NFGIEN
PEESRIBIRK, 68 MERYEITEA TH

(F4#%26W)



W3 TH PACKAGING ENGINEERING Vol. 33 No.2 2012-01

26 =

SRRMNBEAFIDRE L, 70/ 5 LT RN
B " # T2 AUBRRBURBIER , ERDIRHE
RIFR AR SR BIANSAESBEKIE,

4 4H3E

SRV SRLE ™ SHELBIS RE X R IR
S TeVRHRN , B WR ANRIARAEIN T
BEHERN, IBRRER, AHB.. V0. HESEE
KON SBDPARIE R T =R, FHA B8
FERERNEEHI . B SITNEEEIRRNE]
BIAIRER, EFSSHRNERINEERIPOHEIR
MTBRASK—RARE, REDEE L Z RN, H
WHASR. S SBESNENMNRIE, AANERSE
Ry HE . TIMEIARNE, BATINRIE KR
FREINo

S 3CHK
(1] Z2 k0. =SB & d ke A )] e 2 T/, 2007, 28 (8) -
174—176.

ZUO Tie—feng.Construction Analysis of Product Shapel[J]. Pa—
ckaging Engineering, 2007,28(8) : 174—176.

(2] TRIEEE BHESEAM PG 2 BV R A, 1997.
XU Heng—chun.Dialogue between Reason and Emotion: The
Aesthetics of Science and Technology [M].Xi" an: Shaanxi
People’ s Education Press, 1997.

31 2, A9 RGEBOHWLE T 1= 88 42 e R BT AP
AT 2% T2, 2011,32(8) : 30—33.

LI Juan, XU Bo-chu.Analysis of High-speed Train Seat
Design Procedure under the System Design Conception [J].
Packaging Engineering,2011,32(8) :30—33.

(4] ERRPARAE - 95 22 v A ST MRS , . U A - 51 -
BRI =15 Rk, 2001
WHITFORD Frank. Bauhaus[M].LIN He, Translate. Beijing:
R+N-+Press,2001.

(5] AREEE B b Bt i S BT —— MHLAR SRz BIHOR
SRR S )] M, 2010, 20(4) : 21—25.

XU Heng—chun.The Aesthetic Vision of Modern Product
Design: from the Aesthetics of Machine to the Aesthetics of
Technology and Design [J].Zhuangshi,2010(4) : 21—25.

(6] FRAEEEHA S M) AT Bl S peE, 1987.

XU Heng—chun.The Principle of Technology Aesthetics [M].
Beijing: Popular Science Press, 1987.

(7] sKEESC. 8 Bt U i AT S8 M) AL 5L v [ R R
#t,2009.

ZHANG Shu-guang.Research on the Design Methods of High
Speed Railway [M].Beijing: China Railway Publishing House,
2009.

[8] ZefEe - EAE AN BT T O B H A i i M &
eI , B e, BRI, 130 AU T - Vi RS AT, 2004,
ANDREW Davey.Detail : Exceptional Japanese Product Design
[M].LU Xiao—bo, QIN Jing-yan, LIANG Feng, Translate.
Beijing: Tsinghua University Press,2004.

33333IIIIIFIIIFIIFIIFIIFIIFIIFIIFIIFIIFIIFIIFIIFIIIIFIIFIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIZIIBIIFIIIIBIIFIIFIIBIIFIIFIIBIIFIIFIIFIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIB>

(EEF157)

B NFZAFANZAFHRESM G
T2, FERNEREERSTOINARA
2 NEVRIRIRR.

SE k-

(1] ZFEEIeEE AR BT A B ] a2E T R,
2011,32(8):79—82.
LI Ling.On the Confucian and Taoist Ideas Reflected in
Modern Packaging Design[J].Packaging Engineering, 2011,32
(8):79—182.

(2] BLTIoC. U A M. JE5T U Rk, 2008.
RUAN Nai-yuan.Chinese Characters [M].Beijing: Publishing
House, 2008.

(3] BRSO s R M) AL B 55 BN, 1994,
QIAN Mu.Introduction to the History of Chinese Culture[M].
Beijing: The Commercial Press, 1994.

[4] FAESCFIRIMLGE R LI kL, 2008,
MENG Hua.Text Theory[M].Jinan : Shandong Education Press,
2008.

(5] XUREIE SUCFZARIMFAM : K& Rk, 2007
LIU Zhi-ji.The Art of Chinese Characters[M].Zhengzhou:
Elephant Press,2007.

(6] ZFERE DU S [M]AE ST AR AL, 2005.
LI Fan.Brief History of Chinese Characters|M].Beijing: China
Friendship Publishing House,2005.

(71T SOl A AU ML AT BT TS A, 2008.
DING Yi—cheng.The Whole Solution of Chinese Characters
[M].Beijing: New World Press,2008.



