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Analysis of the Spiritual of According Chinese Characters in the Visual

Communication
WANG Lei

(Department of Fine Arts in Zhengzhou University, Zhengzhou 450000, China)

Abstract: It discussed the characters as our native language, its role in visual communication design and the natural

relation, and focus on the characters in the visual communication design contained in the spirit, and points out Chinese

characters as China’ s culture foundation, in visual communication field bright prospects.
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