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Research on the Xenia Color Design Based on Humanity Principle

KAN Zhi-gang, ZHANG Yuan

(Changchun University of Science and Technology, Changchun 130022, China)

Abstract: According to the importance significance of human color design principle in automotive design, it analyzed
the color situation for modern automobile, proposed how to grasp various factors affecting the design of car color such as
the vision fitness and preferences for color, the symbolic role of color, the impact of the cultural background on color.

Combined with these factors all above to do the redesign which meet the enterprise feature location and development

needs of FAW xenia car, it could improve the value of brand.
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Tab.1 Psychological effects of some colors
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Fig.1 Car color of feminine traits
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Fig.2 Color with fashion element symbols
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Fig.3 Classic gray of Xenia interior color design
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Fig.4 Oliver green of Xenia interior color design
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