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Design of the Healthy Pop Can

SONG Wei—-sheng

(Zhengzhou College of Animal Husbandry Engineering, Zhengzhou 450046, China)

Abstract: Inspired by the cover structure of Eight—treasure porridge pop can, it analyzed the problem about healthy and
safety of the common pop can, discussed the defects of the existing healthy pop could about environmental protection,
production costs and convenience, and designed a kind of semicircle opening healthy pop pan which had the advantages

of healthy, safety, environmental protection and convenience at the same time based on the existing design and

technology finally.
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Fig.1 The front and back of the lid
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Fig.2 The process of opening the cover
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