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Multidimensional Expressions of Modern Logo Design

MO Dian—xia

(Shanxi Light Industry Vocational Technical College, Taiyuan 030013)

Abstract: In the light of rapid development of information age and changes of audience’ s aesthetic needs,
transformation of way of modern logo design, the essay states the inevitable trend of “three dimensional” design idea.

The essay put forward on new expressions of modern multidimensional logo based on the seven elements such as color,

texture, technical.
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Fig.4 Logo of Apple Inc.
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Fig.7 Logo design
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Fig.8 Logo of National Maritime Museum
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