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An Exploration on the Value of Implicit Color Information in Contemporary
Graphic Design
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(1. Centre for Product Design and Culture, Jiangnan University, Wuxi 214122, China; 2. School of Design, Jiangnan
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Abstract: It analyzed the visual characteristics of contemporary graphic design. It generally pointed out that any graphic
design work was a complex form made of both explicit information and implicit information. Compared to explicit color
information, implicit color information had the incomparable advantage when it tried to convey culture and emotional

connotation. It also analyzed the features, performance and means of communication about implicit color information in

graphic design. It made a exploration and study on the value of implicit color information in contemporary graphic.
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Fig.1 "Absolut Pantanal" poster
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Fig.3 Levis brand series of posters

22 RMEEERNULME
R4BEESESEESUNFEZIEE, B
AFEBESZONHEZEESEERANENINFX
EM, EHEESZONOEARERS, Bt
BYERNMUSEEES, FEESZREBRNE
018, EBMERLS . XIBHE BRI HE
IWESRENGER, BEERNENBRNE LTI



ARARRE RO BT P R RS B EHRTE

BN BIRESBWER MR GREFDARE TR
&Y ,JXJ%E{NF/TBUSZ%%BE RIEAAIBIS IR
FOMEAS"s SUTESBANNESE IH AL E Rt
BYESNNANEEIR. RHBRERBIR
TL_I: B RESFFREBLEZRNME TR
R, &8 ThENBEKcHSIIEEAT HE
EETTR, IESXIIRIG TR E T E , Bl
WS BRI ERY I B85 TTRSIABCH
{EGR, RINEENZFF a0 é B, B4, B

/L) Y

K4 (Fdsn) RO

Fig.4 "Hong Kong Construction" series of posters
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Fig.5 "Likyu" movie poster
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Fig.7 Bacardi rum poster
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