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The Visibility of Icon in Graphical User Interface of Mobile Phones

TENG Zhao—xuan, JIN Song—wen, ZHEN Yong—liang

(Hebei Normal University for Nationalities, Chengde 067000, China)

Abstract: With the enlightenment of significant differences of usages between mobile phone and computer, form the
perspective of cognitive psychology of users and practice of mobile phone graphical user interface design, it discussed
how to enhance the visibility of mobile phone in five ways: the size (pixels) of icon, the shape of icon, the different
cognitive features of three different kinds of icon (symbolic icon, indexical icon, iconic icon), the icon design rhetoric of

applying metaphor according to the real world, and the relationship between the aesthetics of icon and the understanding

of icon.
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Tab.1 The specification of pixels of mobile phone icons with Android system
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Fig.1 The comparison of visibility between small icons
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Fig.2 The comparison of visibility between icons with different

shapes
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Fig.3 Enhance the visibility of icons via a fixed simple

background shape
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Fig.5 The combinational useage of icon and text
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Tab.2 The samples of the rhetoric of applying metaphor

according to the real world in icon design
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