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On the Folk Style of Packaging Design for the Native Products in Central
Plains Economic Area

HU Xiao-ying

(Xinxiang University, Xinxiang 453000, China)

Abstract: Getting revelation from the design art’s pursuit of returning to the tradition under the effect of postmodernism
trend, it firstly analyzed the existing problems in central plains local products packing design, then discussed the culture
dissemination and economic value of local products packaging design. Based on these, then it put forward the views that
the local products packing design for central plains economic zone should emphasize on tradition, that, with local ethnic
auspicious color, traditional graphics, natural and cultural landscape as the root. It should be a significant choice for
central plains local products to be promoted to the worldwide if the central plains’ traditional culture was embodied with
modern design concept to show the folk style of the central plains local products packaging design.
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Fig.2 Red wine bag design

O, YMBERLLBNEIT ZI0A S @8I IT
R BAXIBESER. BB —REBEEMNIANS,
RIS 2 EBYBEFIE , R S DENER. H
BRI B RN, INEERIcARBEE]
K, L DENEXRSS.
2.4 JHRHVBRRRIA
AIRTFNEERSTPREIEZLI RO M
FHENIBRATRIR . CREBABIE.BRENM A=
WHENBSRTNESITR  TOREMISEF L
HIEs QAR BBV ERRFA B A IRE D
PIANEANMENBEENEETK, VNRERER
Z .83,
RESHERSVEEEERSNGEE, 55 —F
B, BT VEE L BERREBMRA
TR M. W0 hE PHEWL ARPE
ARy & GBI Ja BN LIRSS
BIEWRSNERASEI. RFHAXSIRE 5=
MIABYDSEICHZ , 2RI S BV SRR &R, AR 572
MBS E , AN SMcBAE LT, 8



78 =

2 1 F2 PACKAGING ENGINEERING Vol. 34 No.4 2013-02

K3 JrEHEARE
Fig.3 Kaifeng peanut cake packaging design
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Fig.4 SongHe grain fluid packaging design
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