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Research on the Advertising Strategy of Modern Art Design Idol

WANG An—an

(College of Architecture, Zhengzhou University, Zhengzhou 450001, China)

Abstract: From the analysis of social "Idol" feature, it discussed contemporary art design of two different elements:
design and designers in the operation of the market process of each period are required to use the advertising strategy.

The process need to cooperate with each other to complete, the final purpose is to make art design to better meet the
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needs of the market.
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