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The Analysis of the Digital Design Brand

ZHAO Wen

(Hubei University of Technology Business College, Wuhan 430079, China)

Abstract: The design concept of the traditional brand design and consumer attitudes, brand media development and
changes, and discusses the changes in the brand—consumer groups, and then were analyzed and summarized in the
concept of modern brand—consumer. Brand development of media and consumer demand changes, to promote the brand

design requires digital design. Digital design for the promotion of brand design "three" positive impact, and the use of

digital technology has a certain positive role in promoting the evolution of the brand design.
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