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Expression of the Elements Features of Graphic Language Imaginary in the
Modern Advertising Design

LIU Hua—di

(Nanchang Hangkong University, Nanchang 330063, China)

Abstract: It analyzed special functions of advertising design in the modern market economy, and pointed out that
graphic language was the main carrier of modern advertising information. It discussed the imaginary thinking

characteristic as well as graphic presentation of meaning in modern advertising design. On this basis, it specifically

proposed several forms about imaginary element features of graphic language.
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Fig.1 Coca Cola series advertisement

£E7 RTIAMBANIF I H RN e A —Z
RESHT RIS, S IR2) QREE "8 —ip
EELATELERE RITINKBBRATSITER
1T 5 BRERNETRRI. B1ahEEITR
RN TAEPREZ IR E BRIRNESE
B, 28R, B1bPEEcRUERN S Ik
48" N—ENSRNE, LEAMAEBRIRY OO Ry
ANESEHSENEEER. HWARIWERTTH S
IMENNLRR, S AUFENBR=E, RisH
RS “TREE"X—BEARMXIBRONIN AR,

2 BT BRTSITRIVERHEAIBRIS

BEMMINEREESNSANES, BERER
TESBVIEANSIE, e B XR GRS,
XMERERESEGIISIM B, 210y
BRFEBRITINELE SRS REM SREZ. D
RNZHNNREFEDH X SERENTR , £
BRA OISR, BF] £ 5T ImeB RIS o
BRIVSEBINSMERE DT, SZEATER
R, RINRBZUANESZAEE

AR S BTN IOWHA BB RBYEHK
EDIZAN SEROGIERR, AN A
B R RN , 31 IBIWRITTEE , BERE T
TN, R TRER , MMARZ QB RIs6Y
ERRIAMNENIRZ AN SERBIRFAK,
MmEANRIBR EEEZ R ISFIEKTS , MTIAE
[TESHE, SENWIXIPEIZEVARLRLS A5
KU JPIVBSHKS IRER, BUBRBAER N
SERN—P =R OE, R TITEBBHER
BIEREDP  BERETIMNEIR , MDY ZPRAIBE!
FEZH, FHBINMS RZ BREB4E0]), BIE
HEELBAEBRVANDEIBRK , RGBSR
ERAERM AR, KR, BIA L) SZW
IWHEEEBRMNEREEESZLATERY]
R, BEZHIHERE  REANER . XEERE
TBESETRBIMEPHEE T ImBILEEENE
BAR, elNgESERE, EAE™M; JEEBR
1%, TN ; IRV FEH, IBIRER; JRESHE
G ABERS. 5—H08, SNERZ SRRk
EBYANY , ERNEEN T ENR R, AP EEY
IBROVERENS, BEEHRINE LRE T X689
—IPERIISANAG, MTIAS SIREEIRE S
BASR SR LBV E b,

BRBARE S22, % §9°%F ST
NAEREFEINHTRINVEZTRAERAG, ©
BIMWICH SHERNERTSITRIIT SERK
L, PROTGE AN LIZZEIA BV E DOE W URED
H BIUNBYOSRHSITR, ARSI E R
B2 EDE R RPN, E—PRE S S
RIS [N ERE LS " BVIBRMF K. RITIMISIHY



XAE B B B E R R T R R IER A

P2 BV

Fig.2 Audi car advertisement
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Fig.3 Smoking ban advertisement
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Fig4 Tiger beer advertisement
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