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Integration and Significanc of Fashion Culture in Chinese Liquor Packaging
Design

LI Jian—nan

(Suzhou Institute of Trade and Commerc, Suzhou 215000, China)

Abstract: Inspired by cultural marketing, it analyzed the embarrassing situation of China’s liquor industry. Combined
with the history, culture, market, it discussed the Chinese liquor consumption would appear dangerous faults, at the same
time, put forward the reform measures. First the packaging should be reformed more combined with fashion culture
remaining the traditional culture at the same time.
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Fig.1 Bottle shape of Lang liquor and Xifeng liquor

B2 55 ey i 4
Fig.2 Bottle shape of Moutai liquor
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Fig.3 Bottle shape of Jiannanchun liquor
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Fig.4 Bottle shape of Wuliangye liquor
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Fig.5 Color use of Blue Classic series
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Fig.6 Color use of Shede liquor
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Fig.7 Glass packaging of Moutai, Wuliangye, Shuijingfang
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Fig.8 Packaging of Jiugui liquor
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