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Gender Differentiation Packaging Design in Modern Life

HU Zhi—gang, MA Yu—fei

(Shaanxi University of Science & Technology, Xi’ an 710021, China)

Abstract: Inspired by the gender differentiation affecting consumer behavior, it analyzed gender differences in different
aspects as well as the effects of consumer demand on the design direction, and discussed the important help to enhance
enterprises’ competitiveness by gender differences packaging design. On this basis, it not only have an outlook to the

future development direction of gender differences in packaging design, but also put forward the elements of gender

differences packaging design in order to provide future reference and help of it.
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Fig.1 Average hand size comparison of men & women in USA
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Tab.1 Different consumer mentality of different gender
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Tab.2 Different gender associations of color
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Tab.3 Men & women different preferences for product
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