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The Art of Brand Packaging in Animation Industry

LI Sheng—lin

(Changjiang Professional College, Wuhan 430074, China)

Abstract: Based on the successful cases in animation industry at home and abroad, it analyzed the types and
characteristics of animation works packaging, argued the important role of the art of packaging in animation industry,
then analyzed the feasibility of brand packaging in Chinese animation industry. It proposed that founded on the profound

traditional Chinese culture, to have strategic whole packaging for brand from the styles of works, the roles of works, the

stories of works, even the words of works, is the only way to boost Chinese animation industry.
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