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Study on the Design of Corporation Logo
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Abstract: It introduced the concept and characteristics of corporation logo, and forms of corporation logo design. On
this basis, through the examples discussed the characteristics of the outstanding corporation logo design, at the same time
that corporation logo design corporation image and role, as well as the corporation logo should be noted that the problems
in the design process.
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MITSUBISHI
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Fig.1 Japan Mitsubishi logo
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IKONICA MINOLTA
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Fig.3 Japan Minolta logo
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BANK OF CHINA
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Fig.4 Bank of China logo
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Fig.5 Beijing 2008 Olympic Games logo
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