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Inspiration Creativity and Brand Culture of Logo Design Symbol

HAO Xiao—hua

(Guangzhou Vocational and Technical Institute of Industry and Commerce, Guangzhou 510850, China)

Abstract: It analyzed the inspiration and creative source of logo design symbol, explained the creative inspiration was
human creative thinking performance. It expounded the conditions of the cause of inspiration and soil, discussed the
inspiration acquisition of logo design semiotics, conventional design specifications and creative elements application, and
analyzed the popular trend of logo design symbol in the 2012, the relationship between the apple brand connotation

development and the evolution of the logo, proposed logo design symbols not only from the popular trend to draw

inspiration, but also reflected the brand culture, and along with the development of brand culture and the evolution.
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