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Analysis of "Pirates of the Caribbean" Movie Poster Design Elements

LIU Hua

(Xinxiang University College of the Arts, Xinxiang 453000, China)

Abstract: From the three aspects of text, pattern, color design elements, it analyzed the "Pirates of the Caribbean"
movie poster of text, graphics and color combinations. Research showed that an important role of movie posters of the

marketing campaign for the film, the audience can get through posters about the film’s message, which determined

whether the information on the audience to watch movies played an important and decisive role.
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Fig.1 "Pirates of the Caribbean 1" poster
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Fig.2 "Pirates of the Caribbean 2" poster
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Fig.3 "Pirates of the Caribbean 4" posters
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Fig.4 "Pirates of the Caribbean 4" posters
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