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An Ergonomics—based Analysis of Packaging Design Elements
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Abstract: With the fast development of domestic and foreign market economy, the packaging and decoration design
should be creative and innovative enough to meet the market demands. The paper is intended to, based on the relative

ergonomic theories, analyze the elements and functions of packaging and decoration design, in the hope of offering some

advice on how to improve the packaging and decoration design, making it more humanized, scientific and effective.
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Fig.1 Orange juice beverage packaging
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Fig.4 Brandy wine packaging
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Fig.5 Blue and White Porcelain liquor packaging
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