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New Language of Visual Design in Modern Packaging

WAN Tong

(Jinggangshan University, Ji’ an 343009, China)

Abstract: This article is intended to analyze the origin, status, manifestation and aesthetic characteristics of Graffiti art.
Combined with the current demand for modern packaging design, it discusses the concrete application of Graffiti art in
modern packaging, and then analyzes the value orientation of Graffiti art in modern packaging design. Based on this, it
puts forward Graffiti art as a new visual design element, which is an important visual means of enriching modern

packaging design. This will not only set the stage for the development of modern packaging design, and also bring new

market value.
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