FRARIRAE PR SCAL Y™ i R AL 2R

73 e i g e MNP

FRAAR, E A

(1 WA ABE, BUIH 3100235 2. WiV TR, Hid 310018)

TR PO A £ TR S B R AR, B 5 FARYE AL B R B bIe = & B F o A I83R fkdt & P 947 4 B Ae
P BN R S B 3 2Kl AL AR 2 A 69 A Se R B E SN T E G 00 AL R B g R E BRI A SN B 1
A LER BT A M AR R g R I PR SRR, R 3 R AR S S e MR R

KR ALH = %y AR R R

RESZES: TB472 XEFRIRAL: A XEHS: 1001-3563(2013)08-0079-03

Exploring the Design Elements of Culture-related Products

ZHENG Lin—xin', WANG Ying’

(1. Zhejiang University of Science and Technology, Hangzhou 310023, China; 2. Zhejiang Sci—tech University,
Hangzhou 310018, China)

Abstract: Pictures of different culture—related products have been collected as samples. According to cultural level
theory, experts divided these pictures into three different levels: exterior level, middle level and internal level.

Highly—recognized culture—related products have been picked out by ordinary participants through cognitive experiment.

In a focus group, experts were organized to discuss the constructional rules of culture—related products in three levels
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based on design elements such as colors, forms, textures, decorations, functions, structures, usability and cultural sense.

Key words: culture—related products; cultural recognition; design elements
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Tab.1 Relationship between product design elements and cultural levels
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Fig.2 Series kitchenware designed with chinese tenon structure
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