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Icon Design Principles in User Interface

LIU Wei—yuan

(Guilin University of Electronic Technology, Guilin 541004, China)

Abstract: This paper analyzes the general and specific meaning of the icon and defines the specific icon as the research
object; it summarizes the definition of the icon briefly and to the point, discusses the function of the icon. With examples

and design principles, it proposes some basic principles in the icon design process, grasps the essence of icon and makes

the choice of various design elements, expecting to provide some references for designing a delicate and reasonable icon.
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