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Analysis of the Application of Chinese Characters Alienation in the Logo
Design

ZHANG Chun—cai

(Huanghe S& T College, Zhengzhou 450006, China)

Abstract: It introduced the meaning of the alienation of Chinese characters and its importance of use in the field of logo
design, combined with some Chinese characters alienation logo design works, itdiscussed Chinese characters logo design
in the dissimilation feature from 3 aspects including the ingenuity structure; vivid and accurate graphic language and
emotional Integration of resources. Research showed that the logo design to Chinese characters alienation as a kind of

special form and graphic language reflected the unique artistic expression and visual appeal,and the important means of

visual expression.enriching the cultural connotation in the modern logo design.
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CHINAROOT DESIGN

K1 AR bR
Fig.1 Logo of Chinaroot design
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Fig.2 City logo of Chongqing
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