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"Loong" Transliteration Words in the Application of Modern Packaging
Design
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Abstract: The "loong" transliteration ambiguity caused by cultural conflicts for inspiration, from four aspects, analyzed
the "loong" transliteration on the application status of modern packaging, and then discusses the effective transliteration
based on the importance of design, points out the theme of cultural packaging design, the" loong "should be avoided the "

Dragon "transliteration. Combined with personal design practice, puts forward the"loong "transliteration in a variety of

ingenious representation methods in modern packaging design.
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