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Visual Elements and Integrated Performance of Catalogue Design

LIU Bin

(Sichuan Fine Arts Institute, Chongqing 400053, China)

Abstract: In this paper, a bold, deep research into Catalogue design has been done. The writer discusses the
characteristic of these visual elements in catalogue design. From six aspects of pattern options, text processing, color
planning, the layout of the pages, the cover decoration and the overall coherence, the paper puts forward specific methods

of integrated performance of these visual elements in catalogue design.
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Fig.1 Brochure of heart— nourishing garden
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Fig.5 Brochure of "Be Born"

6.3 NIBIERZE

Bivz, IROHEE XF R —E R
BUBHERAZ L, B tEgUEHE—FPRIN
FERESZ—AF—IPXIE T NISEERAER—
e L0ER, T2 TENLRIEREE 20T
WANBN N, XFPERBFETNEHEBBRAL
6, BB IEE, BEARMTE S 2T _EBYHTEE
%, AAF IS IR AT ROV, Nisi&E
RESTERICREBRECBNESFTICENBE , &

ZEHEGIEESTEA, B Rl
TAEREERIEG,

RIFRHREL TS

Ko A NELEE I}

Fig.6  Brochure of personal image
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