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Study on Product Color Design Based on Human Factors
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(Xi" an University of Technology, Xi’ an 710054, China)

Abstract: Based on the revelation that color design is aimed at the actual need of product modeling, color emotions,
color psychology and color theory are applied in product color design. This paper analyzes the differentiation between
artistic effects of product color design and consumer perception. It mainly illustrates the human factors affecting color

design and color selection. On this basis, it proposes taking color design of portable electric means of transport as an
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experimental subject.
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Fig.1 Commonly used hue in electric vehicles
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Fig.4 Students and white—collars' favorite design schemes
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Fig.6 The best favorable color matching schemes
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