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Study on User Demand Model Based on Role Analysis

WU Kan

(Xi’" an University of Arts and Science, Xi’ an 710065, China)

Abstract: With the background that the construction of present user model can not meet the needs of the design for
individual products. Based on the analysis of user demand model, this paper proposes a way to build up user demand
model by personas analysis. The model is constructed by role analysis, fuzzy clustering and role template.Eventually,
practical examples are given to prove its feasibility.
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Fig.1 Structure of user demand model
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Tab.1 Attributes and levels of car profile
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Tab.2 Analysis on the utility value of the sample data (part of the content)
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