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Cultural Creative Design for the Image of Chengdu as an UNESCO City of

Gastronomy

ZHOU Rui

(Xihua University, Chengdu 610039, China)

Abstract: Aimed at promoting Chengdu as an International Gastronomy City, this paper explores the combination of
Chengdu gastronomy culture and tourism and creative design industry through discussing the promotional function of
culture creative design. It analyzes the specific display patterns of Gastronomy City, design elements and its used

examples. More cultural experiences of Gastronomy City elements are enhanced to raise the competitiveness of cultural

soft power and strengthen innovative consciousness of the city.
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Fig.1 Image logo design of Popay @ n, Chengdu and Ostersund
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Tab.1 Creative packaging design examples
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Tab.2 Creative product design examples of UNESCO city image of Gastronomy City
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