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Creative Performance of Deconstruction of Chinese Characters in Advertis-
ing Design

GAO Cong—rui

(Zhengzhou Institute of Light Industry, Zhengzhou 450000, China)

Abstract: It analyzed the meaning and basic characteristics of Chinese characters and the deconstruction of the Chinese
characters, discussed the form of Chinese characters as graphical elements creative in advertising design, and then
analyzed the meaning of deconstruction of the Chinese characters in modern advertising design from three aspects of
design value, cultural heritage, ethnic style, summarized and discussed unique aesthetic characteristics and sense of visual
communication of deconstruction of Chinese characters in modern advertising design. On this basis, it proposed the
creative methods and design rules of deconstruction of the Chinese characters in advertising design, as well as the
creative performance in modern advertising design.
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Fig.2 Poster of "prohibition of drunk driving"
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33 FiBfRE

RIENFNEST A, 8TNFHEE—ENS
N HITERITIAERBIHANSTOEIR B, WNFTS
HITIMIFAR" B, MEERIAEBENS Y.

ARENERARER“EEBE  RTERE
‘FRE 2 T SIREMEIERHITOIRRIR . HiR
I EB 8D, MRS B HNER, BZAEENS
NCRRMEM

5EUBLEY KA ERNBIR RITER
=ng= s )l =S A1 0 1w e S i N



{25 1A PACKAGING ENGINEERING Vol. 34 No.10 2013-05

102 =

K4 iER(EREAE)

Fig.4 Poster of "remove the poison and get the life—span'
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Fig.2 The tactics model of brands ethical values system
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