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New Visual Expression of Traditional Graphics in the Graphic Design

ZHENG Cui—xian

(Hubei University of Technology, Wuhan 430068, China)

Abstract: Starting from the angle of the visual, psychological experience and activity of the deeper research and the
creation, it analyzed the role and significance of graphics and traditional graphic symbols in modern graphic design.
Combined with classic case, it discussed the charm of new visual expression of traditional graphics and influence of

contemporary graphic design, put forward new visual expression of traditional graphics in various aspects using the basic

method.

Key words: graphic symbol; traditional graphic; re—create; new visual expression
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