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On Necessity of Product Exhibition Design

DING Li-bin

(Zhongzhou University, Zhengzhou 450044, China)

Abstract: It analyzed the concept and present situation of the product exhibition design, and proposed the inevitable
choice for the development of the importance of product design and business. And it introduced the important role of

product design from the aspects of the development and improvement of two internal environment and external to the

enterprise, thus proved the necessity for the development of the enterprise product exhibition design.
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