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Extended Applications of Chinese Fresco Elements in Modern Graphic
Design

LIU Bing—bing

(North China University of Technology, Beijing 100144, China)

Abstract: Taking the Chinese traditional mural element as breakthrough point, it discussed the direct application,
topical application, combined application, associated application and aesthetic application of mural element in graphic

design. It proposed Chinese traditional mural should break through the art category, extracting the core image element

and combining to the idea of modern graphic design, to create more aesthetic charm of the design works.
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Fig.1 Packaging design of DaDunHuang wine
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Fig.2 Poster design of "2005 Pingyao International Photography

Exhibition in China"
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Fig.3 Logo design of Chen Teahouse
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Fig. 5 French Quentin silver "Hand in Hand"
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